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PURPOSE The purpose of this guidebook is to serve as a
comprehensive resource for organisations seeking to
understand, implement,  and integrate conscious and
regenerative practices into their  operations.  I t  aims to:

Educate readers about the principles,  values,  and
advantages of conscious and regenerative business
practices.
Provide practical insights,  strategies,  and tools for
organisations to embed these practices into their
culture,  strategy,  and decision-making processes.
Showcase real-world examples and case studies of
organisations that have successful ly embraced
conscious and regenerative approaches,  inspir ing and
guiding readers on their  own journey toward
sustainabil i ty and ethical leadership.

CONSCIOUS AND REGENERATIVE ORGANISATIONS GUIDEBOOK 2 | 



Organisations today face a myriad of challenges
stemming from external factors such as geopolitical
shifts, economic turmoil, technological
advancements, progressive societal changes,
environmental degradation, climate change, stringent
legal requirements, consumer demands, and diverse
employee preferences.

Indeed, the context of contemporary business makes
crises not only more likely but also more prone to
escalate dangerously. This problem reflects the
complexity of global supply chains, the heightened
interconnectedness of operating relationships, and
the requirement for speed. It reflects changes in
stakeholder expectations, as governments, customers,
or victims are more likely to seek redress. This
confluence of factors explains why crises have
become such existential events—perhaps, especially,
for organisations with brands and reputations to
defend. 

Traditional business practices no longer suffice as a
definitive response to these challenges. Merely
focusing on profit maximisation or implementing
measures to mitigate negative externalities falls short
of facilitating organisational growth.

To thrive in this complex environment, organisations
must embrace systemic thinking and pursue
integrative solutions through collaborative efforts.
Prioritising ethical decision-making and considering
the well-being of people and the planet alongside
long-term profitability are foundational to conscious
and regenerative organisations. This represents a
paradigm shift in how organisations approach
decision-making, operations, relationships, and
societal and environmental impact.

INTRODUCTION
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By transitioning to conscious and regenerative
practices, organisations can actively contribute to
restoring social, economic, ecological, and
governance balance. This evolution necessitates a
holistic approach and a shift in mindset toward
business design and management, recognising
businesses as living systems capable of repair,
reciprocity, growth, adaptation, and thriving.

Operating as a living system enables businesses to
address challenges in a systemic manner, driven not
solely by altruism or regulatory compliance but by
long-term interests in corporate brand reputation and
stakeholder well-being, including the planet.

Through reinvention that drives profitability and
fosters stakeholder loyalty, while integrating
conscious and regenerative practices across
operations, supply chains, and product development,
businesses can positively impact ecosystems,
enhance social welfare, and achieve sustainable
growth.

At AMARNA Vida, our goal is to bridge theory with
practice by identifying genuine societal needs and
offering practical recommendations for businesses to
meet them through conscious and regenerative
approaches. With this guidebook our aim is to create
awareness on what conscious and regenerative
organisations mean and how they foster a positive
transformation. Welcome to the Conscious and
Regenerative Business Guidebook.

CEO, AMARNA Vida

INTRODUCTION
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Conscious and regenerative organisations are the
driving force behind the quadruple bottom l ine  (QBL),
priorit is ing Purpose,  People,  Planet,  and Profit  to foster
hol ist ic and sustainable value creation.  The QBL provides
a comprehensive framework for evaluating
organisational performance and impact,  fostering
regenerative development,  and contributing to being
more fair  and prosperous.  
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1. UNDERSTANDING
CONSCIOUS AND
REGENERATIVE BUSINESS
PRACTICES



DEFINITION OF
CONSCIOUS AND
REGENERATIVE
ORGANISATIONS

Conscious and regenerative
organisations embody a
transformative approach
that goes beyond tradit ional
sustainabil i ty models,
emphasising purpose,  values,
ethical conduct,  and a
commitment to actively
restore,  revital ise,  and enrich
the economic,  ecological ,
and social  landscapes within
which they operate.

These organisations maintain a heightened
awareness of their  inf luence on various
stakeholders,  encompassing employees,
customers,  partners,  investors,  local
communities,  and the environment.  They
operate with transparency,  integrity ,  and
accountabil i ty ,  ensuring that their  actions
align with their  values and mission.
Priorit is ing social  responsibi l i ty ,  ethical
leadership,  and stakeholder engagement,
they integrate these principles into their
decision-making processes,  championing
the empowerment and well-being of
individuals and communities while fostering
innovation and col laboration for enduring
prosperity.

Recognising the signif icance of
col laboration and partnerships,  they
cult ivate trustworthy relationships with
employees,  suppliers,  partners,  customers,
and governmental entit ies to co-create
solutions and leverage col lective expertise
and resources.  Through these
collaborations,  they address intr icate
challenges and instigate posit ive change
on a broader scale.  Furthermore,  they
actively contribute to the betterment of
local communities,  promoting talent,
integrity ,  and human rights while enhancing
their  economic,  social ,  and cultural
advancement.
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ASPIRE TO LEAVE
A LASTING
LEGACY
E N R I C H I N G  T H E  W E L F A R E  A N D
P R O S P E R I T Y  O F  A L L
S T A K E H O L D E R S ,  

C O N S C I O U S  A N D
R E G E N E R A T I V E  B U S I N E S S E S

including leaving a net-posit ive
impact on the planet and society
while maintaining economic
viabil i ty .
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PRINCIPLES AND
VALUES GUIDING
THESE PRACTICES

Purpose-Driven Nature as a Model

Ethical PracticesWhole Systems Thinking

Conscious and regenerative businesses
are guided by a clear sense of purpose
beyond profit ,  driven by a higher mission
or vision that inspires their  activit ies and
aligns them with broader social  or
environmental goals.

Conscious and regenerative businesses
learn from nature's principles to guide
their  behaviour and operations,
appreciating its wisdom and adapting its
principles to their  needs.

Conscious and regenerative businesses
take a hol ist ic approach, understanding
the interconnectedness of social ,
economic,  and ecological systems and
considering the broader impacts of their
actions.

Conscious and regenerative businesses 
uphold ethical conduct,  maintaining
honesty,  transparency,  and fairness in their
relationships and operations,  often
surpassing legal requirements.

Employee Well-beingStakeholder Orientation

Conscious and regenerative businesses
recognise the importance of col laboration
with various stakeholders,  including
employees,  customers,  communit ies,  and
the planet,  to create shared value and
address complex challenges.

Conscious and regenerative businesses
priorit ise the well-being and development
of their  employees,  fostering a supportive
work environment and promoting personal
growth.

Customer FocusEqual Opportunities and
Talent

Conscious and regenerative businesses
priorit ise diversity and meritocracy,
creating equitable systems that priorit ise
talent and provide equal opportunit ies.

Conscious and regenerative businesses
aim to del iver high-quality products and
services that meet customer needs,
priorit is ing satisfaction and building long-
term relationships based on trust .
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Community Engagement
Regenerative Design and
Innovation

Ecological RestorationCircular Economy

Conscious and regenerative businesses
actively engage with and contribute to the
well-being of the communities in which
they operate,  supporting local init iatives
and col laborating with community
organisations.

Conscious and regenerative businesses
priorit ise designing products,  services,  and
processes that have posit ive impacts
throughout their  l i fe cycle,  minimising
resource consumption and waste.

Conscious and regenerative businesses
embrace circular economy principles,
aiming to keep resources in use for as long
as possible,  reduce waste,  and regenerate
resources at the end of their  l i fe cycle.

Conscious and regenerative businesses
work towards conserving biodiversity ,
restoring habitats,  and promoting
regenerative agricultural practices.

Continuous Learning
and Improvement

Long-Term Thinking and
Resilience

Conscious and regenerative businesses
businesses adopt a long-term perspective
and priorit ise resi l ience strategies that
enable them to withstand shocks and
changing condit ions.

Conscious and regenerative businesses
embrace a culture of learning and seek
opportunit ies for improvement,  regularly
evaluating their  impact and practices.

Establish an
Organisational Legacy

Encourage Innovation 

Conscious and regenerative businesses
cult ivate enduring values,  fostering
regenerative practices,  and leaving a
posit ive impact that transcends
generations.

Conscious and regenerative businesses
promote a culture of creativity and
forward-thinking,  which help businesses to
adapt,  evolve,  and thrive.

PRINCIPLES AND
VALUES GUIDING
THESE PRACTICES



2. BENEFITING FROM
CONSCIOUS AND
REGENERATIVE BUSINESS
PRACTICES
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ADVANTAGES FOR
ORGANISATIONS,
SOCIETY, AND THE
ENVIRONMENT

O R G A N I S A T I O N A L
A D V A N T A G E S

Conscious and regenerative practices can improve a
company's reputation, attracting customers, investors, and
employees who value sustainability and ethical conduct.

E N H A N C E D  R E P U T A T I O N

I N C R E A S E D  I N N O V A T I O N

Embracing regenerative approaches encourages innovation,
leading to the development of new products, services, and business
models that address environmental and social challenges.

Adopting sustainable practices often results in cost savings
through improved resource efficiency, waste reduction, and
energy conservation.

C O S T  S A V I N G S

Organisations committed to sustainability tend to have higher
employee satisfaction and retention rates, as employees are
motivated by purpose-driven work and environmental stewardship.

I M P R O V E D  E M P L O Y E E  E N G A G E M E N T

By considering long-term impacts and embracing adaptive
strategies, organisations can become more resilient to
environmental, social, and economic disruptions.

E N H A N C E D  R E S I L I E N C E
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S O C I E T A L
A D V A N T A G E S

Conscious and regenerative businesses contribute to the well-
being of local communities by supporting local initiatives, providing
employment opportunities, and fostering economic development.

C O M M U N I T Y  W E L L - B E I N G

Organisations committed to sustainability often engage in educational
initiatives and awareness campaigns, empowering individuals and
communities to make informed choices and take action on
environmental and social issues.

E D U C A T I O N  A N D  A W A R E N E S S

Prioritising equal opportunities and fair labour practices
promotes social equity and helps address systemic inequalities
within society.

S O C I A L  E Q U I T Y

Regenerative practices can lead to improvements in public health
by reducing pollution, minimising exposure to harmful substances,
and promoting healthier lifestyles.

P U B L I C  H E A L T H

ADVANTAGES FOR
ORGANISATIONS,
SOCIETY, AND THE
ENVIRONMENT
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C O N S E R V A T I O N  O F  R E S O U R C E S

B I O D I V E R S I T Y  P R E S E R V A T I O N

E N V I R O N M E N T A L
A D V A N T A G E S

Conscious and regenerative practices help conserve natural
resources such as water, energy, and raw materials, reducing
environmental degradation and promoting resource efficiency.

By prioritising biodiversity conservation and habitat
restoration, organisations contribute to the preservation of
ecosystems and the protection of endangered species.

Regenerative approaches to agriculture and land management
can sequester carbon dioxide from the atmosphere, helping
mitigate climate change and reduce greenhouse gas emissions.

C L I M A T E  M I T I G A T I O N

ADVANTAGES FOR
ORGANISATIONS,
SOCIETY, AND THE
ENVIRONMENT
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Increased Job
Satisfaction

Professional
Growth

Opportunities

Work-Life Balance Health and
Wellness

IMPACT ON
EMPLOYEES
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Enhanced
Customer

Loyalty

Trust and
Transparency

Product Innovation Positive Brand
Perception

IMPACT ON
CUSTOMERS
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Economic
Development

Social Impact

Environmental
Stewardship

Collaboration and
Partnerships

IMPACT ON
COMMUNITIES
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3. IMPLEMENTING
CONSCIOUS AND
REGENERATIVE BUSINESS
PRACTICES
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1 Leadership Commitment

Commitment from senior leadership
to prioritise conscious and
regenerative practices.

Leaders envision an organisation that
operates in harmony with the
environment, prioritises social well-
being, and creates long-term value
for all stakeholders. 

2 Stakeholders Engagement

Fostering a culture of stakeholders’
engagement and empowerment,
encouraging participation and
collaboration in sustainability
initiatives.

Seeking input and feedback from
stakeholders to inform decision-
making and improve organisational
performance.

3 Current Status Assessment 

Assessing the organisation with a
360º perspective, looking at all
organisational key-functions,
highlighting where improvements can
be made and opportunities for
adopting conscious and regenerative
practices. 
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STEPS TO INTEGRATE
CONSCIOUS AND
REGENERATIVE PRACTICES
INTO ORGANISATIONAL
CULTURE



4 Strategic Roadmap
Development

Setting clear and measurable
objectives that align with the updated
business purpose, vision, and values.
For each of these strategic objectives,
it must be defined a strategy that
outlines a roadmap for transitioning
to a conscious and regenerative
business

5 Training to raise
awareness

Offering training and educational
programs to raise awareness and
build understanding of conscious and
regenerative practices among
employees.

Providing resources and tools to help
employees integrate conscious and
regenerative practices into their day-
to-day work and decision-making
processes.

6 Actions
Implementation 

Integrating conscious and
regenerative  considerations into all
aspects of organisational operations,
including procurement, production,
marketing, and distribution.

Setting targets and metrics to track
progress and hold teams
accountable for achieving strategic
goals.

7
Continuous
Monitorisation and
Measurement

Monitoring and evaluating the
organisation's organisational
performance, using data and
feedback to assess effectiveness and
identify areas for improvement.

Using insights from monitorisation
and evaluation to refine strategies
and initiatives, ensuring continuous
progress toward conscious and
regenerative goals.
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CHALLENGES IN
ADOPTING CONSCIOUS
AND REGENERATIVE
PRACTICES

Business Transformation
Transformation can be
challenging, as it  may
involve overcoming
resistance to change,
real locating resources,
and retraining employees,
which can represent
addit ional costs in the
short-term. 

Complexity of Assessment,
Measurement, and
Reporting
Developing robust
assessment tools ,  metrics,
and reporting frameworks
to track progress and
communicate impact
effectively can be costly
and a challenge for many
businesses.

Access to Resources and
Expertise
Many companies,  mainly
SMEs and start-ups may
face challenges in
accessing the necessary
resources,  ,  including
capital ,  technology,  and
expertise,  to implement
conscious and
regenerative practices.Scalability and Replicability

Scaling conscious and
regenerative practices
across industr ies and
regions can be a
challenge. What works in
one context may not be
directly applicable or
replicable in another.  



OPPORTUNITIES THAT CAN
BE CAPITALISED WHILE
ADOPTING CONSCIOUS AND
REGENERATIVE PRACTICES

Positive Brand Reputation
and Stakeholder Trust
Companies that priorit ise
conscious and
regenerative practices
can enhance their  brand
reputation,  bui ld trust with
stakeholders,  and
strengthen customer
loyalty.  

Regulatory Support and
Incentives
Governments and
regulatory bodies are
increasingly recognising
the importance of
conscious and
regenerative practices and
may provide supportive
policies,  incentives,  and
regulations.  

Cost Savings and Efficiency
Conscious and
regenerative businesses
are keen to optimise
resource use and
minimising waste
generation,  and natural
resources consumption,
achieving cost eff iciencies
and enhancing their
bottom l ine.  Innovation and Competitive

Advantage

Embracing conscious and
regenerative practices
can drive innovation
within businesses,  leading
to the development of
new products,  services,
and business models.  
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STRATEGIES FOR
ADDRESSING THE
CHALLENGES IN ADOPTING
CONSCIOUS AND
REGENERATIVE PRACTICES

Open and transparent
communication about the reasons for
change, the vision for the future, and
the benefits of conscious and
regenerative practices can help
alleviate fears and skepticism. 

C O M M U N I C A T I O N
A N D  T R A N S P A R E N C Y

Providing comprehensive training and
mentoring programs on conscious
and regenerative practices can
empower employees with the
knowledge and skills they need to
embrace change. 

T R A I N I N G  A N D
M E N T O R I N G

Recognising and rewarding
employees who demonstrate
commitment to conscious and
regenerative practices can incentivise
behaviour change and reinforce
desired attitudes and actions. 

I N C E N T I V E S  A N D
R E W A R D S

Involving employees in the change
process through collaborative
decision-making and participatory
initiatives can foster a sense of
ownership and commitment. 

C O L L A B O R A T I O N  A N D
P A R T I C I P A T I O N

Leaders should lead by example,
demonstrating their dedication to
conscious and regenerative practices
through their actions, decisions, and
behaviours. Their enthusiasm and
passion can inspire and motivate
others to embrace transformation.

L E A D E R S H I P  A N D
R O L E  M O D E L I N G

It's important to listen to feedback, learn
from experiences, and adjust strategies as
needed to address emerging challenges
and opportunities. Creating a culture of
experimentation and continuous
improvement can help foster resilience
and agility in the face of transformation.

F L E X I B I L I T Y  A N D
A D A P T A B I L I T Y
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TIPS FOR SUSTAINING 
CONTINUOUS
IMPROVEMENT

To help give your audience an overview,
this section can include a brief description
of the goal, its relevance to your sector or
industry, and the specific sub-targets
your organization is addressing.

SET CLEAR GOALS

Establish clear and measurable goals
aligned with your organisation’s mission and
vision. Break down larger objectives into
smaller, achievable targets that can be
regularly reviewed and monitored.

REGULAR PERFORMANCE REVIEWS

Foster a culture of engagement and
ownership among employees by involving
them in the goal-setting process and
soliciting feedback on improvement
initiatives. Empower employees to take
ownership of their work and contribute
ideas for innovation and improvement.

EMPLOYEE ENGAGEMENT
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TIPS FOR SUSTAINING 
CONTINUOUS
IMPROVEMENT

Recognise and celebrate achievements and
milestones along the way. Acknowledge the
contributions of individuals and teams, and
publicly celebrate successes to reinforce
positive behavior and motivate continued
effort.

CONTINUOUS LEARNING AND DEVELOPMENT

Invest in ongoing training and development
programs to enhance the skills and
knowledge of your workforce. Encourage
employees to pursue professional
development opportunities and stay abreast
of industry trends and best practices.

CELEBRATE SUCCESSES

Remain flexible and adaptable in the face
of transformation. Anticipate potential
obstacles and be prepared to pivot
strategies as needed to overcome
challenges and seize new opportunities.

ADAPTABILITY AND FLEXIBILITY
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4. INSPIRING EXAMPLES
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PATAGÓNIA
Sustainable Materials - promotes the
use of recycled materials, organic cotton,
and responsible wool sourcing, reducing
the reliance on non-renewable resources
and minimising waste generation.

Product Lifecycle - offers repair services,
extends product warranties and
promotes product reuse through its
resale program.

Supply Chain Transparency - conducts
extensive audits of its suppliers, striving
to eliminate human rights violations,
promote fair labour practices, and reduce
environmental impacts.

Advocacy for Public Lands - actively
engages in environmental activism,
advocating for the protection of public
lands.

Corporate Responsibility - lobbies for
stronger environmental regulations,
supports climate action initiatives and
engages in policy discussions.

Environmental Education - provides
resources and supports educational
initiatives that raise awareness about
environmental issues, climate change,
and sustainable practices.

Employee Engagement - flexible work
arrangements, supports employee
activism and encourages volunteerism.

CONSCIOUS AND REGENERATIVE ORGANISATIONS GUIDEBOOK 28 |



ECOVER

Plant-Based Ingredients - plant-based
ingredients that are renewable,
biodegradable, and sourced sustainably,
avoiding harmful chemicals and
synthetic additives commonly found in
traditional cleaning products. 

Eco-Design and Life Cycle Assessment -
conducts life cycle assessments to
evaluate the environmental impacts of its
products from production to disposal.

Responsible Sourcing - prioritises
responsible sourcing practices, ensuring
that the raw materials used in its products
are obtained sustainably and ethically. 

Recycled and Recyclable Packaging -
explores alternative packaging materials,
such as plant-based plastics and
compostable solutions, to further
minimise waste and promote a circular
economy.

Consumer Education - provides
resources, tips, and guidance on eco-
friendly cleaning practices, helping
consumers make sustainable choices
beyond their product selection.

Advocacy and Partnerships - advocates
for stronger regulations, supports
initiatives that promote sustainable
practices, and actively participates in
discussions and campaigns related to the
cleaning industry's environmental impact.

Refill Systems: encourages its customers
to reuse and refill their cleaning product
containers through innovative refill
systems: larger refill containers, refill
stations, or subscription-based refill
delivery services. 

Closed-Loop Systems- invests in
infrastructure to facilitate the recovery
and recycling of its packaging materials.

Transparent Communication - provides
clear and accessible information about
the ingredients used in its products,
including their environmental and health
impacts. By empowering consumers with
knowledge, Ecover enables them to make
informed choices and encourages
greater demand for sustainable cleaning
alternatives.
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DANONE
Regenerative agriculture practices -
actively promotes regenerative practices
among its farmers, such as agroforestry,
crop rotation, and organic farming
methods.

Circular economy - strives to design
products and packaging with a focus on
recyclability, reuse, and compostability.
Danone has committed to using 100%
recyclable, reusable, or compostable
packaging by 2025, ensuring that its
packaging materials contribute to a
circular economy and minimise
environmental harm.

Social and environmental impact
measurement - employs various tools
and frameworks to assess its progress,
including the B Corp Impact Assessment,
which evaluates its performance across
social, environmental, and governance
dimensions.

ECOASIA

Collaborative Partnerships - actively
engages in partnerships with NGOs,
governments, and industry peers to drive
collective action and advance
sustainability initiatives.

Stakeholder engagement and
responsibility - actively seeks input from
its consumers, employees, suppliers, and
communities to ensure their voices are
heard and their needs are considered in
decision-making processes. also invests
in the well-being and development of its
employees, supporting diversity, inclusion,
and professional growth.

Healthy Products and Nutrition - focuses
on offering healthier and sustainable food
and beverage options, reducing the use
of additives, and promoting balanced
diets.

Advocacy and Policy Engagement -
actively engages in advocacy efforts to
shape policies and regulations that
support sustainability and social progress.

The largest B Corp on Earth.
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ECOASIA

Sustainable Sourcing - ensure that the
ingredients used in its products are
produced in an environmentally and
socially responsible manner.
Implemented various programs and
initiatives to promote sustainable
agriculture, responsible fishing, and
responsible sourcing of other raw
materials.

Environmental Impact Reduction - aims
to minimise greenhouse gas emissions,
reduce water consumption, and eliminate
waste from its operations.

Social Impact and Inclusion - aims to
improve the livelihoods of smallholder
farmers and empower women through its
initiatives.

Sustainable Packaging - aims to make
all its plastic packaging reusable,
recyclable, or compostable by 2025. Also
explores innovative packaging solutions
and advocates for better waste
management and recycling
infrastructure.

Product Innovation - invests in research
and development to create products with
reduced environmental impact, such as
concentrated formulas that require less
packaging and resources. Also considers
the lifecycle of its products, from sourcing
to disposal, to minimize their overall
environmental footprint.

Transparency and Reporting - publishes
an annual Sustainable Living Report,
which details its environmental and social
performance, targets, and initiatives.

Partnerships and Collaborations -
actively engages in partnerships and
collaborations with various stakeholders,
including NGOs, governments, and other
businesses, to address sustainability
challenges collectively.
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FURTHER READING
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Sustainable World" by Peter Senge,
Bryan Smith, Nina Kruschwitz, Joe Laur,
and Sara Schley

11 12

BOOKS

“Regenerative Development
and Design: A Framework for
Evolving Sustainability" by
Pamela Mang, Ben Haggard,
and Regenesis Group

“Reinventing Organizations” by
Frederic Laloux

13 14

"The Regenerative Business: Redesigning Work, Cultivating Human
Potential, and Empowering Business in a Living Economy" by Carol
Sanford (Harvard Business Review)

01
ARTICLES

"Becoming a Regenerative Business" by Giles Hutchins (Forbes)
02

"The Conscious Company: A New Paradigm for Doing Business" by Jay
Coen Gilbert, Bart Houlahan, and Andrew Kassoy (Stanford Social
Innovation Review)

03
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"Regenerative Capitalism" by John Fullerton (Medium)
04
ARTICLES

"Regenerative Business: Redefining Business Success" by Giles Hutchins
(Medium)

05

"The New Science of Building Great Teams" by David Kantor (Harvard
Business Review)

06

"The Next Big Thing in Business: Regeneration" by Giles Hutchins (Forbes)
07

"Regenerative Business and the New Economy" by Chris Martenson
(Peak Prosperity)

08

"The Business Case for Conscious Capitalism" by Steve Denning
(Forbes)

09

"The Case for Conscious Capitalism" by John Mackey and Raj Sisodia
(Harvard Business Review)

10

"Reimagining Capitalism: How Conscious Companies are Creating a
New System" by Raj Sisodia (Forbes)
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"Conscious Capitalism: A New Era of Business" by Raj Sisodia and John
Mackey (Strategy+Business)

12
ARTICLES

"The Economics of Mutuality: A New Alignment of Business with the
Greater Good" by Bruno Roche and Jay Jakub (Harvard Business Review)

13

""Conscious Capitalism: The Definition" by Raj Sisodia (Conscious
Capitalism, Inc.)

14

Regenerative Business Summit: A platform dedicated to sharing
knowledge and best practices in regenerative business.

01
WEBSITES

Regenerative Business Hub: An online platform providing resources,
articles, and community for individuals and organizations interested in
regenerative business.

02

Conscious Capitalism, Inc.: An organization dedicated to advancing the
theory and practice of conscious capitalism through events, resources,
and community-building efforts.

03
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6. HIGHLIGHTS
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Join us in the free webinar Conscious and
Regenerative Organisations and let's harness the
power of business as a force for doing systemic
good by being better and pave the way for a
more conscious and regenerative world. 

In conclusion, this guidebook has provided a comprehensive overview of conscious
and regenerative organisations, outlining key principles, values, and practices that
can drive positive impact and foster sustainability in today's business landscape.

We've explored the importance of purpose-driven leadership, whole systems thinking,
ethical practices, stakeholder orientation, and regenerative design, among other key
concepts. By adopting these principles, organisations can not only enhance their own
resilience and competitiveness but also contribute to the well-being of society and the
environment.

Looking ahead, the future of conscious and regenerative organisations is promising. As
businesses increasingly recognise the need to address pressing social and
environmental challenges, there is growing momentum behind these principles.
Organisations that embrace conscious and regenerative practices are well-positioned
to thrive in the face of evolving market dynamics and changing stakeholder
expectations.

As we conclude this guidebook, we invite readers to embrace and champion these
practices in their own organisations. Whether you're a business leader, entrepreneur, or
individual contributor, you have the power to drive positive change within your
organisation and beyond. By adopting a conscious and regenerative mindset, you can
contribute to a more sustainable and equitable future for all.

To better empower organisations and individuals with the knowledge and skills needed
to create meaningful impact while thriving in today's rapidly evolving business
landscape, AMARNA Vida has created a workshop about Becoming a Conscious and
Regenerative Organisation where participants will learn how to: 

Embrace a purpose-driven approach to business that goes beyond profit
maximisation.
Adopt regenerative principles inspired by nature to create positive impacts on
society and the environment.
Foster a culture of ethical leadership, transparency, and stakeholder engagement.
Implement innovative strategies for sustainable growth and long-term resilience.
Collaborate with like-minded peers and organisations to drive collective impact.
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